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wanderlust-
magazin.de

Newsletter Social Media

WEB, NEWSLETTER, SOCIAL MEDIA:
Know what‘s going on at all times - inform our readers about your events 
or offers throughout the year. 

 MAGAZINE: 
The source of inspiration 
for hiking tours and 
equipment is published 
6 times a year. 

Magazin
(plus ePaper)
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Specials

 SPECIALS: 
Five times a year we dedicate 
ourselves to exciting hiking topics 
like: Wine hiking, Caravan & Hiking, 
Hiking around the Mediterranean, 
cross-country skiing - the alternative 
in winter.

The marketing 
channels 

The marketing 
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The magazine

Regular print run: 50,000

Sold circulation: 36, 387

wanderlust-magazin.de

Ø 27,997 page views per month 

Ø 9,765 unique user per month

Instagram + Facebook :

5,241 Follower

���������� stands for a different type of hiking journalism – 
away from general tour descriptions towards reports and 
background reports with an added value for hiking enthusiasts. 
Readers go on an expedition, explore new hiking regions, 
discover little known treasures in front of your own door or 
get to know the city in a different way with every issue. 
Divided into the rubrics: hiking, discovering, enjoying and 
change in thinking ���������� shows all facets of hiking. 
���������� combines serious journalism with emotional 
optics and future-orientated visions

market
Hiking has been more trendy than ever since Corona. The 
modern one Hiker is looking for a study by Bergzeit from 2021 
looking for relaxation and showing a strong connection to 
nature. The hiker prefers day tours that are between 10 and 
15 kilometers long.

target group
Nature-loving, travel-loving hikers, for exercise and Enjoy 
an eventful tour.

reader
• Over 48% of readers have more than 3,000 euros net

• Almost 50% are between 30 and 49 years old

• Equally popular – 49% are women and 51% are men

• 72% of readers hike more than 10 times a year

• 1/4 of ���������� readers pick up the magazine more than 5 times

•  63% read for more than an hour in wanderlust

Source: online reader survey wanderlust 2021

detail & dates
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market
Hiking has been more trendy than ever since Corona. The 
modern one Hiker is looking for a study by Bergzeit from 2021 
looking for relaxation and showing a strong connection to 
nature. The hiker prefers day tours that are between 10 and 
15 kilometers long.

target group
Nature-loving, travel-loving hikers, for exercise and Enjoy 
an eventful tour.

reader
• Over 48% of readers have more than 3,000 euros net

• Almost 50% are between 30 and 49 years old

• Equally popular – 49% are women and 51% are men

• 72% of readers hike more than 10 times a year

• 1/4 of ����������
•  63% read for more than an hour in wanderlust

Source: online reader survey wanderlust 2021

Newsletter

5,278 subscribers 

(Ø open rate: 28%) 
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Technical speci� cations
Magazine format:  225 mm wide x 290 mm high
Bleed:  3 mm on all sides
Print documents:  PDF 1.4 only
Color pro� le:  Cover / bound insert:
 ISO coated v2 300 – Fogra 39
Contents:  PSO LWC Standard – Fogra 46
 The delivery of a proof or
 pressure is required.
Printing:  web offset
Color sequence:  CMYK (European scale)

Inserts
Price per thousand plus postal charges: 
up to 20 g  102 €
each additional 5 g or part thereof  8 €
Not discountable.
Maximum format  205 mm x 270 mm
Minimum format  105 mm x 148 mm

Partial inserts (minimum order 15,000)
Price per thousand plus postal charges:
up to 20 g  108 €
each additional 5 g or part thereof  7 €

Bound inserts
4 p.          106 €          12 p.  172 €

8 p.           141 €          16 p.  197 €

Up to 115 g/qm paper weight, not discountable.
Maximum format  225 mm x 290 mm 
Minimum format  105 mm x 148 mm
(10 mm head trim, side and foot trim at least 5 mm trim. For 
saddle stitching, 10 mm gripper fold on the back leg).

Glued insert
Minimum format for the carrier ad is the 
1/1 page. The costs for glued-on postcards for 
machine processing amount to 42 € 
per 1,000 (plus postage). Further prices for 
other types of inserts on request.
Please note: When placing orders for inserts, inserts, 
bound-in inserts and tip-ons, a sample must be submitted 
sample that must be suitable for machine processing. 
suitable for machine processing. Order deadline for 
advertising

Discounts 
(for advertisements taken within one year)

Size
type area 

width x 
height in mm

bleed* 
width x height 

in mm
Price

2/1 page high 420x256 450x290 € 12,160

1/1 page high 195 x 256 225 x 290 € 6,400

1/2  page high
page landscape

95 x 256
195 x 123

110 x 290
225 x 142 € 3,900

1/3  page high
page landscape

57 x 256
195 x 74

72 x 290
225 x 93 € 2,500

1/4  page high
page landscape
page corner

38 x 256
195 x 50
95 x 123

53 x 290
225 x 69
110 x 142

€ 1,950

1/8 page quer 195 x 27 – € 895

Special placement

Inside Front Cover 195 x 256 225 x 290 € 7,360

Back Cover  195 x 256 225 x 290 € 7,680

Advertorial**

1/1 page Advertorial 195 x 256 225 x 290 € 5,120

1/2 page Advertorial 
high
landscape

95 x 256
195 x 123

110 x 290
225 x 142

€ 2,800

Ads

  *  plus 3 mm trim on all sides
**  Text creation by the editorial team is possible, 

the additional costs are based on time and effort

issue no. month publication 
date

advertisement 
closing date

deadline print 
material

2/25 March/April 25.03.2025 24.02.2025 03.03.2025

3/25 May 06.05.2025 07.04.2025 09.04.2025

4/25 June/July 24.06.2025 26.05.2025 28.05.2025

5/25 Aug./Sept. 05.08.2025 07.07.2025 14.07.2025

6/5 Oct./Nov. 07.10.2025 01.09.2025 08.09.2025

1/26 Winter 
2025/26

02.12.2025 03.11.2025 10.11.2025

Dates

advertisements 
& inserts

 Quantity scale scale 
2 pages 5 % 3 x  5 %
3 pages 7 % 6 x  10 %
4 pages 10 % 9 x  15 %
6 pages 15 % 12 x  20 %
8 pages 17,5 %   
12 pages 20 %

issue no. special topics publication date

Special #1 Wine Hiking 25.03.2025

Special#2 sustainability 24.06.2025

Special#3 Caravan & Hiking 05.08.2025

Special#4 Hiking around the Mediterranean 07.10.2025

Special#5 Cross-country skiing - the alternative 
in winter

02.12.2025
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Digital: Banner
Prices/Technical Details

Banner format Submission Submission format Price per month

Billboard Top 1120 x 250 Pixel (Top Center Desktop)
320 x 150 Pixel, Retina resolution possible: 
640 x 300 Pixel (Top Center Mobile)

max. 800 kB € 850

Skyscraper links 300 x 900 Pixel (Top Left Desktop)
160 x 600 Pixel (Laptop)

max. 800 kB € 660

Skyscraper rechts 300 x 900 Pixel (Top Right Desktop)
160 x 600 Pixel (Laptop)

max. 800 kB € 660

Billboard Content 1120 x 250 Pixel (Center 1 Desktop)
300 x 250 Pixel, 300 x 600, 320 x1 50, 
Retina resolution possible: 640 x 300 (Mobile)

max. 800 kB € 750

Billboard Content 1120 x 250 Pixel (Center 2 Desktop)
300 x 250 Pixel, 300 x 600, 320 x 150, 
Retina resolution possible: 640 x 300 (Mobile)

max. 800 kB € 700

Billboard Content 1120 x 250 Pixel (Center 3 Desktop)
300 x 250 Pixel, 300 x 600, 320 x 150, 
Retina resolution possible: 640 x 300 (Mobile)

max. 800 kB € 650

Billboard Content 1120 x 250 Pixel (Center 4 Desktop)
980(?) x 800 Pixel, 300 x 600, 300 x 250 (Laptop)
300 x 250 Pixel, 300 x 600, 320 x 150, 
Retina resolution possible: 640 x 300 (Mobile)

max. 800 kB € 600

FloorAd 720 x 90 Pixel (Desktop/Mobile) max. 800 kB € 690

Just contact us about the latest advertising formats. We will be happy to help and advise you.

Overview website advertising formats

Skyscraper links – 
300 x 900 / 160 x 600 Pixel

Skyscraper rechts – 
300 x 900 / 160 x 600 Pixel

Billboard Top –
1120 x 250 / 320 x 150 / 
640 x 300 Pixel

Billboard Center – 
1120 x 250 / 300 x 250 / 
300 x 600 / 320 x 150  Pixel

Floor Ad – 
720 x 90 Pixel
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Digital: Content

Sponsored Post (Online-Advertorial)
The advertorial is placed as a news item on the respective homepage. Off er 
our users comprehensive product and off er information in a perfect editorial 
environment and present topics, solutions or backgrounds in detail. For the 
integration of the advertorial, we need the following data from you:

• Teaser text: 100 to max. 300 characters (incl. spaces) 

• Article text: max. 4,500 characters (incl. spaces) 

•  Images: max. 4 photos in jpg or png format (max. size 1 MB per image). 
If you wish, we can create your article according to your ideas. 

•  Video: The integration of video content is possible at any time within the 
advertorial (max. 1 video). 

•  Running time: four weeks on the start page The articles and teasers will 
always be marked with the word „Sponsored Post“. 

•  Newsletter: The sponsored post appears 1 x as an article teaser in 
the editorial newsletter.

The articles are always marked with the word “Sponsored Post” 

(in the header).

Magazine Price*

wanderlust € 2,790

*  All prices are 15% AE 
commissionable
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Digital: Newsletter

Newsletter
Newsletter subscribers:  

wanderlust  5,278

Know what‘s going on. The wanderlust newsletter makes sure of that.  

Stand alone Newsletter
Use our stand-alone mailing to promote your 
products or offers to present exclusively to our 
wanderlust newsletter subscribers:

•  Individual mailing to the wanderlust newsletter 
distribution list

• Content can be freely designed
• Appointments by arrangement

Price: € 2,790

Technical Details Price**

Position 1: 600 x 250 px (max. 300KB)* € 690

Position 2: 600 x 250 px (max. 300KB)* € 650

Position 3: 600 x 250 px (max. 300KB)* € 590

**All prices are 15% AE commissionable. 

Content Ad:
Teaser text: max. 60 characters (incl. spaces)
Article text: max. 240 characters (incl. spac
•  Image: 600 x 450 px im Format JPG oder PNG (max. Größe: 1 MB pro Bild) 

inkl. korrektem Copyright. 
CTA-Button (optional) Price**

€ 990

Banner:

 * JPG or PNG or non-animated GIF

Individual mailing to the wanderlust newsletter 

Position 1

Position 2

Position 3

Content Ad

issue no. publication 
date

delivery 
material

#1 11.03.25 04.03.25

#2 25.03.25 18.03.25

#3 08.04.25 01.04.25

#4 22.04.25 15.04.25

#5 06.05.25 29.04.25

#6 20.05.25 13.05.25

#7 10.06.25 03.06.25

#8 24.06.25 17.06.25

#9 08.07.25 01.07.25

#10 22.07.25 15.07.25

issue no. publication 
date

delivery
material

#11 05.08.25 29.07.25

#12 26.08.25 19.08.25

#13 09.09.25 02.09.25

#14 23.09.25 16.09.25

#15 07.10.25 30.09.25

#16 28.10.25 21.10.25

#17 18.11.25 11.11.25

#18 02.12.25 25.11.25

#19 23.12.25 16.12.25



99

Digital: Social Media
Since June 2023, wanderlust has been pursuing a new social media strategy
to optimally adapt to the needs of the users. We only want to place content 
with added value and advertise as Pack relevant information that end 
consumers like to consume.
We want to communicate authentically at eye level.

Our services:
• Communicate messages with relevance

•  Conveying the information within the framework of our formats to 
a receptive person & interested audience

•  Personal advice and individual coordination of topics
– Possible topics: product tips, events, promotions, facts

Simple social media package: 1x feed post + 3-4x story
(with a focus on Instagram, simultaneous publication on Facebook)

Option: raf� e/competition

• Implementation via the wanderlust Instagram channel

• Individual coordination of the conditions of participation

•  There is also the option of implementing the post as a 
co-author contribution

Price: € 1,500 

wanderlust-Instagram-channel
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SPORTkombi by Ebner Media Group off ers the unique opportunity to combine special-interest magazines 
and the leading B2B platform for the sports industry - tailor-made for your communication goals. 

Use the precisely coordinated trendsetter magazines to optimize your marketing activities. 
All magazines shown can be combined – so you can take advantage of up to 15% additional discount. 

BY
SPORTkombi

2 Titel = 7 % 3 Titel = 10 % 4 Titel = 12 %

Foto: Kommunikation und Design Gröber GmbH & Co. KG

13804

                          
www.sazbike.de

26.8.2024

Ausgabe 17

Fachkräfteoffensive 
für die Werkstatt

Vitbikes will den Fachkräftemangel bekämpfen und die Qualität verbessern. 
Und das Schöne: Bezahlt wird das Ganze von der Agentur für Arbeit.  S. 10

bikefi tting.combikefi tting.com

Seit 30 JahrenSeit 30 Jahren
zu jedem Bikezu jedem Bike

das richtigedas richtige
Setup.Setup.

Positionieren Sie sich gegenüber Positionieren Sie sich gegenüber 
Ihren Mitbewerbern – auf die      Ihren Mitbewerbern – auf die      
richtige Einstellung kommt es an.richtige Einstellung kommt es an.

Mit den weiterhin steigende Mit den weiterhin steigende 
Absatzzahlen auf dem Fahrrad-Absatzzahlen auf dem Fahrrad-
markt erhöhen sich auch die markt erhöhen sich auch die 
Ansprüche des Endkunden, dabei Ansprüche des Endkunden, dabei 
steht die richtige Ergonomie seit steht die richtige Ergonomie seit 
Jahren im Fokus. Jahren im Fokus. 

So einfach sich die Aufgaben-    So einfach sich die Aufgaben-    
stellung anhört, so komplex ist stellung anhört, so komplex ist 
allerdings die entsprechende allerdings die entsprechende 
Umsetzung, um das perfekte und Umsetzung, um das perfekte und 
jeweils individuelle Ergebnis für jeweils individuelle Ergebnis für 
den Kunden zu erreichen. den Kunden zu erreichen. 

WISSENSFORUM.WISSENSFORUM.
21. - 22. November 202421. - 22. November 2024

Paul Lange StuttgartPaul Lange Stuttgart

B
29

24
DAusgabe 5 |  

22.07.2024                           
www.sazsport.de

Suche nach
Klarheit
Der komplexe Weg zur 
Kreislaufwirtschaft 
benötigt Transparenz, 
Offenheit und Geduld

01_SAZSportTitel524 ohne Rücken.indd   201_SAZSportTitel524 ohne Rücken.indd   2 11.07.24   11:1311.07.24   11:13

B2B

����������
wandern • natur • leidenschaft

�
��
��
��
��
� Nº 6/2024  August – September 7,90 Euro

Österreich EUR 8,40
Schweiz CHF 9,50

Italien EUR 8,40
Luxemburg EUR 8,40 

ENTDECKE 
DEINE HEIMAT
Die schönsten Touren 
mit Panoramablick

SCHWARZWALD
Traumhafte Pilgertouren 
entlang des Jakobuswegs

WALLONIE
Verwunschene Dörfer und 
verborgene Naturschätze

FRANKENWALD
Natur für alle Sinne und
geologische Vielfalt

B2C
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 Publishing House: Ebner Media Group GmbH & Co. KG 
  Munich Office
  Bayerstraße 16a 
  80335 München 
  Phone: +49 (731) 880058-100 
  eMail: info@ebnermedia.de 
  Web: www.ebnermedia.de

   Limited Partnership, Ulm
Seat and register court: Ulm, HRA 1900.
VAT-Id No.: DE 147041097 

   Personally liable partner: Ebner Ulm MGV GmbH 
seat and register court: Ulm, HRB 576

 Postal address: PO box 20 15 52 
  80015 Munich

 Managing Director:   Marco Parrillo

 Head of Sports: Alexander Schwer
  Phone: +49 (731) 88 00 58 - 608
  eMail:  alexander.schwer@ebnermedia.de

 Editor-in-chief: David Vinzentz
  Phone: +49 (731) 88 00 58 621
  eMail:  david.vinzentz@ebnermedia.de 

 Sales/production Thomas Heydn
  Phone: +49 (731) 88 00 58 - 111
  eMail: thomas.heydn@ebnermedia.de

 Circulation:  50,000

 Customer service:  Hotline: +49 (731) 88 00 58 - 205
  eMail:  kundenservice@ebnermedia.de

 Publication frequency:  6 issues per year

 Payment terms:  Payable within 14 days of invoice date net.  

 Bank: Volksbank Ulm-Biberach eG
  DE19 6309 0100 0036 2600 02
  BIC ULMVDE66XXX

The General Terms and Conditions 
(www.ebnermedia.de/ebvm/agb)

Editorial details

  eMail:  kundenservice@ebnermedia.de

 Payable within 14 days of invoice date net.  
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Contacts
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Senior Sales Manager (Ltg.):
Erik Hornung
+49 (731) 88 00 58 - 625
erik.hornung@ebnermedia.de

Client Success Team:
Sibylle Bayer
+49 (731) 88 00 58 - 611
clientsuccess@ebnermedia.de

Head of Sales Sport B2B/B2C:
Ulrich Onnasch
+49 (731) 88 00 58 - 624
ulrich.onnasch@ebnermedia.de

Contacts
Nielsen I 
Dirk Struwe Medien Vermarktung
AP: Dirk Struwe, Bettina Gebhard
 Mühlenkamp 21a · D-22303 Hamburg   
 Phone: +49 (40) 28 05 80 - 80 oder 84
 E-Mail: b.gebhard@struwe-media.de

Nielsen II 
medienservice + beratung Nicole Haubner
AP: Nicole Haubner 
 Vereinsstraße 20 · D-41472 Neuss
 Phone: +49 (21 31) 40 637 - 0
 Fax: +49 (21 31) 40 637 - 10
 E-Mail:  nhaubner@medienservice-und-beratung.de

Nielsen IIIA, IIIB + IV +V + VI + VII  
 Ebner Media Group GmbH & Co. KG
 Büro München
 Bayerstraße 16a · 80335 München 
 Phone: +49 (731) 88 00 58 - 625
  E-Mail: erik.hornung@ebnermedia.de

Österreich
G+S Medienservice oHG
AP:  Dirk Struwe, Bettina Gebhard
 Mühlenkamp 21a · D-22303 Hamburg 
 Phone:  +49 (40) 280 580 - 80 oder 84
 E-Mail:  info@gs-medienservice.de

Europe + World directly from publisher

 E-Mail:  nhaubner@medienservice-und-beratung.de


